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Public Relations Activities for the Goto Islands: Akashima Activation Project Utilizing
Rainwater Harvesting

Sho KONDO™! and Toshihiro KASAI™
*I Faculty of Environmental and Information Sciences, Department of Design

Akashima is a small island in Goto City, Nagasaki prefecture. Inhabitants of this island depend on stored rainwater
for survival. Activation of the island is difficult because only rain water saved by each household can be used. In the
summer of 2017, we began activating the island by making facilities to save rain water. We named these activities
"Shimaame Lab", and in addition to creating logo designs, websites, YouTube channels, and Facebook pages, we
published images on Google Street View. Using an analysis tool revealed that users who are interested in education,

fishing, and natural environment access the media most frequently.
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Fig. 1 Akashima drone shot
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Fig. 2 Rainwater harvesting System
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Fig. 3 Shimaame lab logo design
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Fig. 4 Shimaame lab web site
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Fig. 5 Google Analytics visitors-overview window
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Fig. 6 Google Analytics acquisition-channels window
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Fig. 7 Google Analytics visitors-demographics-interest-overview window
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Fig. 8 Shimaame lab YouTube Channel
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Fig. 9 Shimaame lab YouTube Channel Analytics overview window
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Fig. 10 Shimaame lab YouTube Channel Analytics search words trafficsources window
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Fig. 11 Shimaame lab YouTube Channel Analytics related videos trafficsources window
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Fig. 12 Shimaame lab Facebook Page
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Fig. 13 Action user interested in fishing
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Fig. 14 Street view upload point in Akashima
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Fig. 15 The most displayed Streetview image
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