[t ol TV T 5 —8E&]
VANIEY NI g
A Study of Corporate Social Performance Models

Hiroyuki YAGI

ABSTRACT

The purpose of this paper is to construct a analytical framework of corporate
social problems.First, we examine three conceptual components of corporate social
Performance models:social issues,social responsibility,social responsiveness.

Second, social issues management is proposed as the method for operationalizing

social responsiveness.
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